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Share of Firms and Households with Inflation Rates Above 2%
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Median inflation rates by 2019 sales rank
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The proportion of respondents who stated that "prices have increased
considerably" and those who stated that "prices will increase
considerably over the coming year"
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Inflation Expectations

by Age Group
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Inflation Expectations Distribution, April 2012 Excess mass at zero in inflation expectations
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The proportion of respondents who stated that "my wage have
increased" and those who stated that "my wage will increase over the
coming year"
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Percentage of respondents who expect real wages to rise,
remain unchanged, or fall
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Nothing would change. | would continue to buy I would stop buying the product at that
the same amount of the same product and supermarket. Instead, | would look for another
brand at the same supermarket as before supermarket that sells the same product and
brand but did not raise the price
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Inflation and Purchase Growth
6% 30%

4% 20%
YoY YoY

YoY change in change in
2% 10% inflation purchase purchase
amount quantity

0% A

N V VW VSRR, 0% Jan-26  2.76%  157%  -1.19%

-~

_ o, 3 0, R o,
o ‘-\\ ’ Lo Feb26  252%  -0.40%  -2.92%
SN AT Mar-26  1.77%  -0.03%  -1.80%

LRV 2R (W)
-4% 20%  Apr-26  1.42%  0.52%  -0.90%
May-26  1.27%  0.17%  -1.10%

6% -30%

1283 3IIILLBL 8RS Jun26  1.10%  -4.16%  -5.26%

5232355235582 3355¢%3

Jul-26 1.52% -2.94%  -4.46%
Aug-26 1.37% -1.80%  -3.17%

= YoY inflation (left scale)
= ==YoY change in purchase quantity A (right scale)

—YoY change in purchase quantity B (right scale)

Note: The red dashed line labeled “Purchase quantity A” is calculated only for products that exist
in both the current month and the same month of the previous year. In contrast, the red solid
line labeled “Purchase quantity B” is calculated including not only products that exist this month
but did not exist in the same month of the previous year, but also products that existed in the
same month of the previous year but do not exist this month.
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Inflation by household age
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Posted prices vs. Effective prices
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Cost of goods sold Reasons for Increased Costs
0% Over the Past Six Months

35% 53%
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5% ~&—Next six months
0% 25% 50% 75% 100%
0%
Increase Increase Increase Increase No  Decrease
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ormore  20% than 5%
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Ex-factory price Reasons for Increasing Shipping Prices
40%

Margins had deteriorated because price _41%
increases were postponed 44%
35% postp

Prices were raised in advance, - 17%
anticipating future cost increases 19%

30%
Prices were raised to follow competitors 12%
i ir pri 12%
25% who had increased their prices
It was expected that price increases 9%
20% would not lead to customer loss 8%
Healthy consumer demand made it a F 9%
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Prices were raised when switching to a 3%
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Firms' Inflation Expectations
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Firms' inflation expectations
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——Result of the Dec 2025 survey
——Result of the Aug 2026 survey
Dec-25
Median 6.27%
Mode 4.05%
IQR 6.68%
Prob (Inflation rate>5%) 61.6%
Excess mass at zero 0.1%

Aug-26
8.43%
6.65%
7.15%
77.5%

1.1%
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Households' Inflation Expectations

0%
1to 2%

3to 4%
5to 6%
7to 8%
9to 10%
11to0 12%
13to 14%
15to 16%
17 to 18%
19 to 20%
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Households' inflation expectations
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