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Share of Firms and Households with Inflation Rates Above 2%
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Cumulative price growth by company Median inflation rates by 2019 sales rank
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The proportion of respondents who stated that "prices have increased
considerably" and those who stated that "prices will increase
considerably over the coming year"
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Gasoline Consumption and Inflation Expectations:
Results from the Jun 2026 Survey
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The proportion of respondents who stated that "my wage have
increased" and those who stated that "my wage will increase over the
coming year"
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Percentage of respondents who expect real wages to rise,
remain unchanged, or fall
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Inflation and Purchase Growth
6% 30%

4% 20%
YoY YoY

2% 10% YoY change in change in

inflation purchase purchase

0% A 0% amount  quantity
0 0

. V VW VEAANA Jan-26  2.76%  1.57%  -1.19%

\h
-2% M. 3 -10% Feb-26  2.52%  -0.40%  -2.92%
~\ "“ "I e~ \‘I\__.l‘\ ,—

WY \ Mar-26  1.77%  -0.03%  -1.80%

4% ' -20%
Apr26  1.42%  0.52%  -0.90%
o L1 L L1 1 LI 11 L[ 34 May-26  127%  0.17%  -1.10%
£33 5553855323853 Jun-26  1.10%  -4.16%  -5.26%

YoY inflation (left scale)
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Note: The red dashed line labeled “Purchase quantity A" is calculated only for products that exist
in both the current month and the same month of the previous year. In contrast, the red solid
line labeled “Purchase quantity B” is calculated including not only products that exist this month
but did not exist in the same month of the previous year, but also products that existed in the
same month of the previous year but do not exist this month.
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Inflation by household age Purchase growth by household age

4.5% 0.0% ‘ ‘ ‘ ‘

4.0% -0.5% ‘

3.5% -1.0% ‘

o N iy

25% -2.0% ‘ | ‘ |

2.0% -2.5% ‘ ‘

1.5% -3.0% i

1.0% -3.5%

0.5% 40% ||

0.0% -4.5%
20s 40s 50s 0Os 70s 20s 30s 40s 50s 60s 70s

30s
M Jan-26 = Feb-26 ®m Mar-26 H Apr-26 B May-26 B Jun-26 M Jan-26 ® Feb-26 m Mar-26 B Apr-26 B May-26 B Jun-26

6

et OFRSRIICHTEA VIV LIRBRHE (LR

BEMRA> IV R2RETOPRSREER(CHDE (ER) | 265F 1AL, FUX7005 1590050
EBrsbE 2BUEOOVTE, FIROEVETEWMERN' SO, Bt (20265F6R) (32
(CAYIVRMETI2HT, FifSOREVE (70075-90075. 9005#8) D1 ILERNEEOTLD.
U A2 I ERDIEZE(3HE 2 0.5% N1 > MEE THD. ZRETHIA > IV ROIRERZEN4%MRA> ~
BEMHTRENEZBEFRDE (26F48LR-OR16281R) | PRSREERO( > I E(S
NS

R BEBSOMHURZFSHERER(CHE (BR) Bt (2026%F6H) (3. INTOFRSHE
[ETYAFAEMERL TS, F5IC. FISOEVE (70075-90073. 9005#8) THEEHEDMH
UERB(EHEEZ THD.

15


https://www.intage-research.co.jp/insights/single---id-89.html

(1EPEIRIEINE AT ERS (CIGS)
BAESHAST IV -FIESKALCYA ] (2026 £ 7 A 27 H) (353

E14 : ReTOFRBHIICHEA VIV LBEHER(LR

Inflation by household income Purchase growth by household income
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Difference between rice-consuming and non-rice-consuming households Difference between rice-consuming and non-rice-consuming households
YoY change in non-rice items' purchase quantity YoY change in non-rice items' purchase price
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To what extent do you believe each of the following has contributed to the
recent inflation? Results from the June 2026 Survey

Surging Crude Oil Prices
Iran-Israel Conflict

Weak Yen

War in Ukraine

Government Fiscal Policy

Bank of Japan's Monetary Policy

Opportunistic Price Hikes
Abenomics
Higher Labor Costs from Wage Increases

Greed-Driven Price Increases m Strongly agree
Foreign Fiscal and Monetary Policies u Agree
Insufficient Supply of Goods m Disagree
Labor Shortages Strongly disagree

COVID-19 Pandemic
Excess Demand for Goods

M Don't know / Prefer not to answer
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