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Inflation and Purchase Growth
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Note: The red dashed line labeled “Purchase quantity A” is calculated only for products that exist
in both the current month and the same month of the previous year. In contrast, the red solid
line labeled “Purchase quantity B” is calculated including not only products that exist this month
but did not exist in the same month of the previous year, but also products that existed in the
same month of the previous year but do not exist this month.
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Price Inflation in 2024
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Posted-Effective Price Inflation Gap by
Age Group, 2024

Posted-Effective Price Inflation Gap by
Income Group, 2024
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To what extent do you believe each of the following has contributed to the
recent inflation?

Surging Crude Oil Prices
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Bank of Japan's Monetary Policy
Abenomics
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Labor Shortages I
COVID-19 Pandemic I
Excess Demand for Goods
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The Impact of Household Perceptions of Inflation
Causes on Inflation Expectations
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Note: Bars represent the difference in inflation expectations between respondents who
identified a given factor as a cause of inflation and those who did not.
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